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SpecCial BEaAULY FOCUS .. ..t e e e eaes 1,2,3
- High-end beauty retailer pins growth on natural products. By Nicolas Siriez, Managing
Director of L'Occitane
- Beauty at a glance. The subscription scheme, from Birchbox to Sephora... Kiko, the
“category killer”... Bath & Body Works goes global...
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- Emerging countries fuel Ikea growth
- Why does Primark stay offline?
- Indicators. Fashion sales at global retailers.

- Europe. A steady consumer credit market in 2014

- German malls attract investors

- Cayyolu, the concept of the month

- In short: Ukraine houses a hew mall... Like Apple, Dyson aims to combine design
success with architecture... Coach invests € 6.8 million in London... Spanish Cortefiel
for sale... The Polish fashion brand “Reserved” invades Germany...
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- Wal-Mart and Cencosud. Retreats in Latin America?
- Latin America has a taste for D.L.Y.
- Food retail. North America’s Top 10
- In short: Nordstrom expands the charity range...Wal-Mart accelerates the “click &
collect” facility...Organised retail rises in the USA...Costco still in aggressive growth..
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- lkea store faces Moroccan diplomatic conflict
- Majid Al Futtaim unveils mall extension
- In short: Sonae ends the Angola venture.... Retail demand peaks during religious
festivals in the UAE... Consumer credit slows in Morocco... Steinhoff in fair growth...

- Will Rocket Internet withdraw from India’s e-commerce ?

- Apple Pay soon in China?

- End of an era for Tesco in South Korea.

- In short : Aretail gorilla is born in India... Metro to start Chinese online business...
Retailers negotiate Hong Kong’s rents... Outlets, from Japan to Malaysia...

- Oscar Farinetti bows out from Eataly... Flipkart recruits commercial gold... From
Apple to LVMH... Chris Froio at the helm of Reebok Europe...
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